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| INFLUENCERS AND M
: ADVOCATES

HER
e've been hearing the word "influ-
W encers" a lot yet unfortunately till Influencers & Advocates
now not many understand it and Their Impact in the Funnel
especially in our region (MENA). For
brands and businesses connecting with Influencer: Relationship with Topics /Audience Segments [EARNED]

targeted audiences is a key goal. But
how has always been the "Million
Dollar Question" .

In the era of social media we now know

Advocate: Relationship with the Brand [OWNED]

that the viral effect of “word-of- Awareness INFLUENCERS
mouth™ and peer- to-peer recommenda- greater reach per influencer
tions has more impact on users and con- mo'r‘:w;;r'::‘:g‘c':iev’ate
sumers than traditional advertising. Interest
That's why we see many brands and
businesses leveraging influencers / advo- :
cates to endorse their products or brand izl ADVOCATES
hoping to drive action to their targeted less reatch ?eradvi:’cate

H : . greater in humber
demographic. This takes me back to one Action closer connection to intent of target

important thing though, influencers or
advocates? What's the difference?
Which one do I need? How to identify
them?

Believe it or not there is a difference, Brand advocacy is most powerful and trusted
when real consumers authentically

promote a company or brand rather than influencers. Advocates are characterized as
having a long-lasting loyalty and motivation , 18% of the general public trust influencers

compared to 92% who trust brand advocate .
By:HEBA ALSAMT

A WORD-OF-MOUTH @Hebadlsamt
RECOMMENDATION IS Digital Media Director in
THE PRIMARY FACTOR BEHIND .Dubai Media Inc

Founder/ President of

o Social Media Club UAE
- /o Co-Founder of Emiratweet

OF ALL PURCHASING DECISIONS http://about.me/hebaal-




History of social media

The need for the communication
and interaction with people is
from a human nature. When
people sending some information
like their personal information to
other people in other region, in
that case the war of information
may occurred. As a result, the
social communication as a concept
explored since ancient times.
Before 1900s, people were using a
letter with paper transmitted
hand-to-hand or using Homing
Pigeon.

The earliest form of postal service
was since 550 years ago. In addi-
tion, this primitive delivery system
would become more widespread
and streamlined in future centu-
ries. In 1792s, telegraph invented,
and it allowed messages to be de-
livering over a long distance far
faster than a horse. Although tele-
graph messages were short, they
were a revolutionary way to
convey news and information.
There were two important discover-
ies happened in the last years of
the 1800s, in 1890 telephone dis-
covered at that year, then the
radio at 1891 Both technologies are
still in use today, although the
modern versions become more so-
phisticated than those old ones.
Telephone lines and radio signals
allow people to communicate
across great distances.

FBreaches  billon users,
acquires Instagram, launches
paid promoted posts
Pinterest becomes fastest site
in istoryto break through the |
10 milion unique visitor mark
Google Plus aunches
ccommunities & events features
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EVOLUTION OF SOCIAL

The first recognizable social
media site, Six Degrees, which
made in 1997 It enabled users
to upload a profile and make
friends with other users
In 1999 the blogging sites and
social media at that time
become popular especially the
_ social media was becoming a
- sensation, and that is still con-
tinuously until today

Facebook turns 10
Ellen DeGeneres"
Oscar selfie becomes.

‘most retweeted tweet H
L 2004
. Instagramintroduced !
% sponsored post i+ Flickr launched
Vine and Instagram Y, advertising targeting UK Facebook founded
Video launched ", consumers - September
YouTube launches paid channels
Instagram introduced sponsored
postadvertising targeting US users
inNovember 2013
Titter had 500 millon
registered users, with more
than 200 milion active
Y Yehoo acquires
... Tumblr

YouTube launched.
Bebo launched
Social Commerce
introduced by Yahoo!

;2= Today we have social media,
@22 which began to explode in popu-
e larity. Sites like Myspace and
LinkedIn gained prominence in
the early2000s, and sites like
Photobucket and Flickr facilitat-
ed online photo sharing. You-
Tube came out in 2005 creating
an entirely new way for people
to communicate and share with
each other across great distanc-

tbilionviewsperday % e S

Piterest, Google Plus

and Snapchat launched Tumbir launched

2010

+Twitter sponsored
tweets launched

+Facebook surpasses
MySpace in number
ofusers

Facebook creates
the like’ button

Unfrend was the L
New Orford American
Dictionary word of A

USAGE STATS AS OF

tumblE: . - Biwshgan In 2006, Facebook and Twitter

+ 200 million active users,

20] 4 e 60mllhon both became available to users
postsintotal Lol

o throughout the world. These

- sites remain some of the most
mon{hl);;étive u;ers, 50? millior Tw’eets a‘res\;r;tv pe“v day‘
and Pinterest began popping up

o | 332 popular social networks on the
to fill specific social networking

: miien Tnternet. Other sites like
Over L L) it . o
1 billion & 6:ﬁ:r:o:::::;::::r;*::;::;;m:z:; niches.

MEDIA‘HS ON
QY s waarne secmasts

Tumblr, Spotify, Foursquare
Over 1 billion enabled accounts and > 359 mma:m)?::twe users @

In the 20th century, the technology began to change very rapidly in those days. The super computer
produced in 1940s. the earliest forms of the Internet developed in 1960 E-mail, which defined as tex-
tual messages sent over Internet that also means electronically transmitted. This technology, e-mail,
developed in the 1960 too. By the 1980s, home computers which being more common and social
media was being more refined. Chatting over the Internet was first used in 1988 and continued to be

popular well into the 1990s .
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Uses of social media

Over the few past years, among the sites Facebook, Twitter and many other web-
sites have become almost the most popular and widely used

Social media used initially
to expand the marketing
companies such as McDon-
ald's, Pepsi and other compa-
nies. It has also a low-cost
way marketing and con-
serve time and effort. As
well as the ability to send
customizations to a specific
users by cookies. In addi-
tion of being a good worker
for small companies and in-
stitutions to gain more cli-
ents.

Social media has also

used as a quick means to de-
liver news, circulation and
used by celebrities to com-
municate among them-
selves, and for public com-
munication, also enables
friends to communicate
with each other between the
long distances, without the
need for meetings.

It also helped significantly
in the fields of science and

It also helped significantly
in the fields of science and
conferences, in terms of the
establishment of a special
thread for that, It increases
the breadth of knowledge.

Social media also can be ben-
eficial for companies, con-
sumers and small users, but
this does not prevent of
being susceptible to penetra-
tion, so we should be more
careful.



How
the social media

become meaningful ?

Social media sites become more popular
and attracts a lot of criticism as well as
praise, which gains the attention from
multinational companies, and they use it
in many different ways like : a cheap
marketing tools. And also one of most ad-
vantage is helping the people to connect
with friends who can not be directly con-
nect with.

The most important services in this field
are : teaching, e-learning and e-busi-
ness...etc .There are significant differenc-
es between the patterns of using the
sites, but 90% of all faculty are using
social media in courses they’re teaching
or for their professional careers outside
the classroom. It has been used nearly
two-thirds of all faculty social media
during a class session, and 30% have
posted content for students to view or
read outside class. Over40%of faculty
have required students to read or view
social media for a better understanding
and as part of a course assignment.

Of course that does not mean there are
no problems in using social media.The
most pressing concerns are the privacy
and integrity 80% reported that “lack of
integrity of student submissions” is “im-
portant”.

However, faculty believe that social
media sites offer value in teaching,
which means the importance of their
presence.
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The first and basic thing to keep your ac-
counts secure is the password that you
use in the social media or at any site
through the internet

SO, How can I protect
my password !

Password is the most important of defense against pass-
word and accounts attackers. To keep your account secure
from the attackers, your password must be strong. Also, to
keep your password secure do not tell it to anyone or send
it through the email, and try to change your password
every three months.

To make your password strong, do the following :

1- Strong password should contain at least eight char-
acters that including uppercase and lowercase let-
ters, numerals, punctuation marks, and symbols .

2 - Do not save or store your passwords on your device
because this make it easier for attackers when they
attack your computer to steal your password -

3- Avoid using personal identity information, Diction-
ary words in any language like the word password
in English language or Sequences or repeated char-
acters that make it easier for attackers to guess
your password.

Now you can estimate the strength of
your password

Important note

if you notice that your password is stolen from

anyone you should to notify a reliable expert as quick
as you can to help you restoring your password as
soon as possible and protect your information
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#Members Profiles :

In each issue we choose some members to Cre ate Proﬁ le

talk about themselves, to describe their per-
sonalities ,tell us about their dreams, plans ,

and ambitions It's free and always will be.
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Members Profile

§i Reand’s profile : 4+ Set Up New Profile

Renad Algadi

7th Level of IT, College of Computer
CoC-QU ACM-VW Student Chapter's Member
Qassim University

| am a person who is positive about every aspect of life. There
are many things | like to do, to see, and to experience. | was
born and raised in Qassim. In Qassim University, my first goal
was to learn English, but after that | had to decide what to
major in. IT was a pretty choice for me. After | took my first Infor-
mation Technology course, Introduction to Programming, |
knew | had made the right choice. From the very beginning, |
loved programming and problem-solving. | realized that what |
was learning had actual applications to so many real-life prob-
lems. For instance, knowing how does Twitter work? How GPS
can find the shortest path from starting point to destination
point? How can Google search so many huge files so fast?
These are some of the questions that are fascinating to me. As
an Information Technology student, | am learning all of this and
more. | always wanted to be a great computer graphic designer.
To achieve this dream | try to develop myself in this major and |
am so close to my dream, yet. | am very excited to learn so
many interesting things every day and to know that | can learn
from all the different aspects Information Technology. | am
proud and happy to have chosen Information technology this is
exactly why | like joining to ACM .
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